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Penelitian ini bertujuan untuk mengetahui, kepuasan pengunjung memediasi pengaruh
experiential marketing terhadap minat kunjung ulang di Taman Nasional Gunung
Merapi Jurang Jero Magelang. Teknik pengambilan sampel menggunakan purposive
sampling. Perolehan data dilakukan dengan membagikan kuesioner tentang
experiential marketing, minat kunjung ulang dan kepuasan pengunjung kepada 100
responden. Teknik analisis data yang digunakan dalam penelitian ini menggunakan
metode Partial Least Square (PLS) dengan software WarpPLS 7.0. Penelitian ini
menunjukan hasil bahwa, kepuasan pengunjung memediasi pengaruh experiential
marketing terhadap minat kunjung ulang.
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ABSTRACT
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This study aims to find out, visitor satisfaction mediates the influence of experiential
marketing towards intention to return to Mount Merapi National Park Jurang Jero
Magelang. Sampling technique using purposive sampling. Data collection was carried
out by distributing questionnaires about experiential marketing, intention to revisit and
visitor satisfaction to 100 respondents. The data analysis technique used in this study
uses the Partial Least Square (PLS) method with WarpPLS 7.0 software. This study
shows the results that visitor satisfaction mediates the influence of experiential
marketing towards intention to return.
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